
The first volumes in an important new series, THE
JOHNS HOPKINS/AT&T Series in Telephone History,
Louis Galambos, series editor—

THE TELEPHONE ENTERPRISE
The Evolution of the Bell System's
Horizontal Structure, 1876-1909
Robert W. Garnet
In a study based extensively on previously untapped sources from the
archives of AT&T, Robert Garnet charts the horizontal development of the
Bell System by examining the technical, legal, operational, and adminis-
trative relationships that arose between the parent company and its asso-
ciated telephone businesses. $22.50

THE ANATOMY OF A BUSINESS
STRATEGY
Bell, Western Electric, and the Origins of the
American Telephone Industry
George David Smith
In The Anatomy of a Business Strategy George David Smith analyzes the
remarkable history of the acquisition of Western Electric by the American
Bell Telephone Company and provides a timely reminder that modern
telecommunications began as a risky entrepreneurial venture in an unreg-
ulated, competitive market. $20.00

FROM INVENTION TO
INNOVATION
The Case of Long-Distance Telephone
Transmission at the Turn of the Century
Neil Wasserman
Neil Wasserman studies the invention and implementation of loading,
the particular innovation that made the extension of long-distance service
possible, and tells the story of the first application of modern scientific
theory to the problems of telephone transmission. $17.50
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Business History Review
An International Journal

Since 1926 the Review has featured articles and book reviews on busi-
ness and economic history (defined broadly) in the United States and
abroad. Its articles, book reviews, and special issues are read by
historians, economists, and business practitioners as well as by scholars
in related fields. The Review is published quarterly by the Harvard
Business School.

Subscription rates: individuals, $22.50; institutions, $27.50; students,
$15.00; all subscriptions outside the United States and Canada, $27.50.
Back issues and reprints of current articles are also available; rates on re-
quest. An index to each volume is bound in the winter issue. A six-year
index for volumes 51 through 56 (1977-82) is available at a cost of
$5.00, postpaid.

Address manuscripts, subscription inquiries, and requests for back
issues, reprints, and indexes to Business Manager, Business History
Review, Harvard Business School, Boston, MA 02163.

Reprints Available
Business History Review
Formerly: Bulletin of the Business
Historical Society, Boston
Vols. 1-46 and Gen. Ind. 1-30.
Boston, Mass., 1926-1972
Partly original edition. cloth $1620.00

paper $1350.00
per unit paper $ 45.00
per vol. paper $

paper $
paper $

45.00
45.00
10.00

Vols. 1-24 (in 9 units)'
Vols. 25-46
General Index 1-27
General Index 28-30
•Vols. 1-24 reprinted in units as follows:
1/3(1926-29); 4/6(1930-32); 7/9(1933-35); 10/12(1936-38);
13/15(1939-41); 16/18(1942-44); 19/20(1945-46); 21/22(1947-48);
23/24(1949-50).
Note: Many vols. beyond vol. 46 also available; please inquire.

Journal of Economic and Business History
Vols. 1-4 (all publ.). Cambridge, Mass.,
1928/29-1931/32. cloth $ 260.00

paper $ 224.00
per vol. paper $ 56.00

Order from:

KRAUS REPRINT & PERIODICALS
Route 100
Millwood, New York 10546
( 9 i 4 ) 762-2200
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Subscriptions: $15.00 for individuals; $25.00 for institutions;
$8.00 for students. Back issues available for $7.50. Add $2.00
for foreign orders.

University of California Press
Periodicals, 2120 Berkeley Way, Berkeley, CA 94720
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Newcomen Awards in Business History
For the best article published in the Business History Review during the previous year

the Society will award a prize of $300 and a scroll. For the best article published in the
Business History Review during the previous year by a graduate student or a recent
Ph.D. who has not published a book in business history, the; Society will award a special
prize of $150 and a scroll. Criteria for selection include originality, value, breadth and
interest of contribution, quality of research materials and methods, and quality of pre-
sentation.

Winners will be selected by a panel of judges consisting of the editors and the members
of the editorial board of the Business History Review, none of whom shall be eligible to
receive a prize. The awards are administered by the editorial office of the Review. No
special prize will be awarded in years when, in the opinion of the judges, no eligible
article suitable for the prize was published, and no person may be awarded both prizes
in any one year.

ANNOUNCING 1M'&%%0 PRESENTED BY
THREE AWARDS Z ^ ^ ^ h ™E NEWCOMEN

IN /ST/i/PSslL SOCIETY
BUSINESS HISTORY i f f e ^ f s N Q S OF THE

UNITED STATES

Thomas Newcomen Book Award in Business History
The Newcomen Society of the United States, in cooperation with the Business History

Review, will award in 1988 the ninth in a series of triennial prizes consisting of $1,000
and a scroll for the best book on the history of business published in the United States
between 1985 and 1987. "Business history" is defined in its broadest sense to include not
only the history of firms or industries, but books tracing interactions of business leaders,
analyses of business philosophy or behavior, and studies of the adjustment of businesses
and businesspeople to their economic, political, and social environments. Criteria for
selection will include contribution to knowledge, depth of analysis, soundness of rea-
soning, clarity of style and organization, and general readability and format.

Judges for the 1988 award will be announced at an appropriate time by the Harvard
Business School and the Newcomen Society of the United States.
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A Capital Approach
to American
Business
History

Business Enterprise in
American History
Mansel G. Blackford and
K. Austin Kerr
Both of The Ohio State University
456 pages • paper • 1986
The new Blackford/Kerr survey develops two clear
themes: the history of the firm and government-
business relations. The authors cover all periods from
the colonial era to the present, with an emphasis on
the twentieth century and unparalleled coverage of
the post-1945 years.

Assuming no background in history, Blackford and
Kerr define terms when introduced and follow a
straightforward chronological arrangement. The
unusually engaging narrative incorporates many
examples plus more detailed studies of well-known
firms such as ITT, DuPont, General Motors, and
Wang Laboratories.

For adoption consideration, request an examination copy from your
regional Houghton Mifflin office.

Houghton Mifflin
13400 Midway Road, Dallas, Texas 75244-5165
1900 South Batavia Avenue, Geneva, Illinois 60134
989 Lenox Drive, Lawrenceville, New Jersey 08648
777 California Avenue, Palo Alto, California 94304
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