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25th ANZAM Conference – Christchurch University of Canterbury
We look forward to welcoming you to Christchurch in December to 
join us in celebrating the 25th ANZAM Conference on the beautiful 
parkland campus of the University of Canterbury.

We promise you a warm Kiwi welcome, and a friendly, relaxed event 
in which you can develop and share your research, recharge your 
networks and make new friends and research partners. We can also 
promise you fantastic Kiwi wines and cuisine and some of the world’s 
most spectacular and unspoilt landscapes, should you choose to stay 
on for a few days.

Please join us in the Garden City of Christchurch in December 2011.

Professor Nigel Healey – Associate Professor Kevin Voges
Conference Co-Chairs

PAPERS – Theoretical, empirical, literature reviews, management
education issues and case studies are invited.

WORKSHOPS – Workshops and research symposia are invited. A
300 word abstract outlining the topic is required.

Proceedings are available in CD format:
http://www.anzam.org/conference

Conference Organizers: Arinex Pty Ltd
Tel: + 61 7 3226 2800 Fax: + 61 2 9267 5443
Email: anzamconference@arinex.com.au

ANZAM Tracks:
•  Philosophy and Spirituality in 

Management
• Managing for Uncertainty
• Leadership and Governance
• Critical Management Studies
•  Entrepreneurship, Small 

Business and Family 
Enterprise

•  Gender and Diversity in 
Organisations

•  Human Resource Management 
and Development

• International Management
•  Management Education and 

Development
• Marketing and Communication
• Organisational Behaviour
• Organisational Change
• Public Sector and Non-profi t
• Research Methods
• Strategic Management
•  Sustainability and Social Issues 

in Management
•  Technology, Innovation and 

Supply Chain Management

** COMMENCE OR RENEW YOUR ANZAM MEMBERSHIP NOW **

The Journal of Management & Organization (JMO) is the 
offi cial journal of the Australian and New Zealand Academy of 
Management (ANZAM), which, internationally, has earned respect 
as a scholarly publication. JMO is currently published and marketed 
by eContent Management Pty Ltd. Articles are available online on 
Atypon-link.com both on a subscription and pay-per-view basis. 
JMO is also aggregated in the Business Section of the ProQuest 
Research Library™ in the United States.

ANZAM is the peak professional body for management educators, 
researchers and practitioners in Australia and New Zealand, with 
about 1000 individual members and 50 institutional members 
(representing most Australian and New Zealand universities) as well 
as members from other countries.

ANZAM’s Purpose
ANZAM is a multi-disciplinary academy with the aim of advancing 
scholarship and practice in management education and research. 
Its members represent the full range of management interests 
including: organisational behaviour, small business, marketing, 
entrepreneurship, human resource management, strategic 

management, organisational theory, management information 
systems, business ethics, industrial relations, leadership, 
E-commerce, international management, operations management, 
quality management, critical management, public sector 
management, sustainability, research methods, gender issues in 
management, management in the non-profi t sector, technology 
and innovation management. Members are also drawn from the 
fi elds of economics, fi nance and accounting.

ANZAM’s Intent
1. To further the development of management education and 

associated disciplines in Australia, New Zealand and globally;
2. To encourage scholarship, research and management practice;
3. To share and disseminate management knowledge and practice 

through a variety of mechanisms; and
4. To promote greater collaboration between the Academy’s 

Members and its various stakeholders and alliance partners.
Information about becoming a Professional Member, an Associate 
Member or an Institutional Member of ANZAM is available at:
www.anzam.org

Membership forms are available at: www.anzam.org ANZAM MEMBERSHIP

9TH ANZAM OPERATIONS, SUPPLY CHAIN AND SERVICES MANAGEMENT SYMPOSIUM 2011
THE ROLE OF OPERATIONS MANAGEMENT IN DELIVERING BUSINESS PERFORMANCE

Geelong, Deakin University, 15–17 June 2011 – www.deakin.edu.au/buslaw/gsb/anzam
Most industries are recognising the substantial savings and 
enhanced competitiveness from their ability to coordinate and 
improve operations. Organisations today face various challenges 
because the successful provision of many goods and services 
requires the effective integration of activities within businesses, 
across supply chains and the increasing geographical separation 
with global trade. It is not uncommon to fi nd organisations seeking 
cooperative arrangements and integration efforts as a result of 
fast changing technology, competitive environments, widening of 
sourcing capabilities and corporate strategies.

World-class operations management requires businesses to 
adopt a lean, agile and responsive manner, with a focus on 
innovating continuously. The combination of a strong market 
presence, compelling product offerings and the ability to 
attract, retain and harness the energy of the best and brightest 
employees, will enable companies to sustain profi t margins, 
sales growth and market valuations. The innovative efforts in 
improving products, services, organisational and supply chain 
operations often cannot be achieved in isolation. Various 
authors support initiatives such as customer integration, internal 
integration, materials/ service supplier integration, technology 
and planning integration, measurement integration and 

relationship integration as innovative competencies in today’s 
environment.

The focus of the symposium is on the issues associated with 
managing operations, supply chains and services in the context 
of integration and innovation. Relevant topic areas include: 
Operations management, Supply chain management, Service 
strategy development, Logistics, E-business operations, 
Productivity and process improvement, Project management, 
Value chain management, Quality management (e.g. six sigma, 
TQM, ISO 9000, service quality), Technology management, 
Innovation management, New product development, Production 
and manufacturing management, Operations management, 
Humanitarian logistics 

Proceedings: Lyn Vinton, Department of Management, Monash 
University, Caulfi eld, Victoria Email: Lyn.Vinton@Buseco.monash.
edu.au

Hosted by Griffi th Business School Tourism, Sport and Service 
Innovation Research Centre; jointly organised by Griffi th Business 
School and the Melbourne Operations Management Society (a 
consortium of Melbourne, Monash, Deakin, Victoria, RMIT, La Trobe 
and Swinburne Universities). 
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The power of stories to persuade: The storying of midwives and the fi nancial narratives of 
central policy makers – Patrick Dawson, Jane Farmer and Elizabeth Thomson
Onboarding externally hired executives: Avoiding derailment – accelerating contribution 
– Guangrong Dai, Kenneth P De Meuse and Dee Gaeddert
Impression management performances in a Brazilian mining company: The researcher as 
audience – Fernanda P Duarte
Co-existing institutional logics and agency among top-level public servants: A praxeological 
approach – Toke Bjerregaard
Agency and the deunionisation of managers in an Australian telecommunications company
– Ruth Barton and Diane van den Broek
Sacked! An investigation of young workers’ dismissal – Ashlea Kellner, Paula McDonald and 
Jennifer Waterhouse
Mixed methods in business and management: A call to the ‘fi rst generation’ – Roslyn Cameron
The distinctiveness of family-fi rm intangibles: A review and suggestions for future research
– Jolien Huybrechts, Wim Voordeckers, Nadine Lybaert and Sigrid Vandemaele

C A L L  F O R  PA P E R S  –  E X T E N D E D  D E A D L I N E
Healthcare Management: Progress, Problems and Solutions

DEADLINE FOR PAPERS: 5TH DECEMBER 2011

A special issue of Journal of Management & Organization – Volume 18 Issue 5

ISBN 978-1-921348-98-3 – September  2012

Guest Editors: Yvonne Brunetto (SCU), Kate Shacklock (GU), Rod Farr-Wharton (USC) and 
Cary L. Cooper (Lancaster University)

The Journal of Management & Organization (JMO) is currently seeking academic papers for this Special  Issue. Submitted 
papers should provide a greater understanding of the complexity of healthcare management in either the public or private 
sectors, with particular emphasis on capturing the HRM issues emerging for  healthcare managers in the 21st Century.

Healthcare managers face many challenges in delivering quality healthcare. Numerous OECD countries face a challenge 
in retaining skilled healthcare professionals - particularly doctors and nurses. In the case of Australia, the nurse shortage is 
equivalent to 3% of the practicing registered nurses, which is approximately 10,000 nurses, just to meet present demand. 
The situation is similar for medical practitioners. This predicament is exacerbated by the aging population and the high 
percentage of older healthcare professionals working in the system. Past research has identifi ed that healthcare profession-
als reporting dissatisfaction with management policies and practices have a 65% higher probability of leaving than those 
reporting satisfaction.

The special issue invites research contributions addressing the factors affecting the retention of professional healthcare 
workers and the effi ciency and effectiveness of the healthcare system. Included below are examples of possible topic areas:

• The challenges associated with managing different age cohorts of healthcare workers
• The challenges associated with attracting, recruiting and/or retaining healthcare workers
• SHRM issues in healthcare management practice
• The link between healthcare workers’ level of job satisfaction and clients’ level satisfaction
• The quality of management practices in healthcare

http://jmo.e-contentmanagement.com/archives/vol/18/issue/5/call/
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