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Economics and Philosophy is a semi-annual
journal designed to foster collaboration be-
tween economists and philosophers and to
bridge the increasingly artificial disciplinary
boundaries that divide them. Economists
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justification. Philosophers increasingly insist
that philosophy of science must be informed
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ence and of its history, while ethics and politi-
cal philosophy must depend on what we
know about human aims and interests and
about the principles, benefits, and drawbacks
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a predictive/explanatory enterprise and a nor-
mative one and will examine the relevance of
economic techniques, methods and conclu-
sions to philosophical questions in ethics and
social theory.
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