Newcomen Awards
in Business History

Presented by

THE NEWCOMEN SOCIETY IN
NORTH AMERICA

in cooperation with

THE BUSINESS HISTORY REVIEW

€ Two Newcomen Awards in Business History are offered annually
for articles published in the Business History Review. The First Prize,
of $250, is awarded the article judged, according to the rules outlined
below, to be the best of the year. The Special Award, of $100, is for
the best article by a graduate student or a recent Ph.D. who has not
published a book.

€ Prize articles are selected by a panel of judges composed of a rep-
resentative of The Newcomen Society and members of the Advisory
Board of the Business History Review. No member of the Advisory
Board or editorial staff shall be eligible for a prize, and articles so
authored will not be considered in the judging. Authors eligible for
the Special Award shall also be eligible for the First Prize, but in no
event shall both prizes be awarded for the same article. The Ad-
visory Board reserves the right to withhold the Special Award in the
event that eligible articles do not, in the Board’s judgment, merit
prize consideration. The awards program is administered by the
editorial offices of the magazine.

« Criteria for selection include: originality, value, breadth, and interest
of contribution, quality of research materials and methods, and quality
of presentation.
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The Thomas Newcomen
$1,000 Award in
Business History

Presented by

THE NEWCOMEN SOCIETY IN
NORTH AMERICA

in cooperation with
THE BUSINESS HISTORY REVIEW

@ The Newcomen Society in North America, in cooperation with the
Business History Review, announces a prize of $1,000 and scroll to
be awarded in 1979 for the best book on the history of business
published in the United States during the years 1976-1978.

« For the purposes of this award, ‘“the history of business” will be
interpreted in its broadest sense, including not only the history of
firms or industries, but books tracing interactions of businessmen,
analyses of business philosophy or behavior, and studies of the ad-
justment of businesses and businessmen to their economie, political,
and social environments,

€ Criteria for selection will include contribution to knowledge, depth
of analysis, soundness of reasoning, clarity of style and organization,
and general readability and format.

€ The committee to select the recipient of the 1979 Thomas New-
comen $1,000 Award in Business History is composed of Dr. Albro
Martin, Editor, Business History Review, Harvard Graduate School
of Business Administration; Mr. Stanley van den Heuvel, Trustee,
The Newcomen Society in North America; and Professor James P.
Baughman, Harvard Graduate School of Business Administration,
chairman.

€ The 1979 Thomas Newcomen $1,000 Award in Business History
will be the sixth in a series of triennial prizes intended to encourage
the study and improve the writing of business history in the United
States and Canada.

https://doi.org/10.1017/5S0007680500008643 Published online by Cambridge University Press


https://doi.org/10.1017/S0007680500008643

The business of America
has always been business.
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| AMERICAN

l il

In the first authoritative work to cover
the entire scope of business in America,
from 1776 to the present, Themas Coch-
ranwrites about the ingenuity, invention,
innovation, marketing, and manage-
ment that have characterized American
business. He also provides a detailed and
fully documented analysis of America’s
“classic  trilogy'—buying, selling, and
processing.

Maintaining that the systems and
methods of business are functions of a
combination of factors—economic, cul-
tural, social, psychological, and historical,
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Thomas Cochran takes an in-depth look
at business as it has evolved over two
centuries in response to the special
needs of each new era.

“A fine interpretive treatment by the
dean of American business historians’ —
Louis Galambos, Professor of History,
Johns Hopkins University

“His skilied synthesis and interpreta-
tion should help business school students
get a firm grasp on their subject”
—Publishers Weekly

58779-4 $5.95

Dell Publishing Co., InC.
245 East 47 Street
New York, New York 10017
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