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Editors’ Notes

PEAES 2001 ARTICLE AWARDS

The Program in Early American Economy and Society at the Library Company of Phila-

delphia is pleased to announce the recipients of its prizes for outstanding articles in early

American economic history published during the year 2000. There were numerous distin-

guished nominations for this year’s award, and we are most fortunate to be able to make

these awards of outstanding scholarship. Please join us in recognizing the following: David

Cowen, “The First Bank of the United States and the Securities Market Crash of 1792,”

Journal of Economic History 60, no. 4 (December, 2000):  1041–6; and Robert Martello,

“Paul Revere’s Last Ride: The Road to Rolling Copper,” Journal of the Early Republic 20

(Summer, 2000):  219–39. The winners will be recognized at the annual awards banquet

of the Economic History Association in September 2001 in Philadelphia.

REQUEST FOR RESEARCH PROPOSALS ON ADVANCED GERMAN AND

EUROPEAN STUDIES

The Berlin Program for Advanced German and European Studies offers one year of

research support at the Free University in Berlin (DM 2,000 per month). It is open to

scholars in all social-science and humanities disciplines, including historians working on

the period since the mid-nineteenth century. The program accepts applications from U.S.

and Canadian nationals or permanent residents who are full-time graduate students and who

have completed all course work  required for the Ph.D. Also eligible are U.S. and Canadian

Ph.D.s who received their doctorates within the past two years. The deadline is 1 December

2001. For information or an application contact: Berlin Program, Social Science Research

Council, telephone: (212) 377-2700, Fax: (212) 377-2727, e-mail: berlin@ssrc.org. To

download an application, contact http://www.ssrc.org/berfell.htm.

SSRC FELLOWSHIP FOR THE STUDY OF THE RUSSIAN EMPIRE, THE

SOVIET UNION, AND THE NEW INDEPENDENT STATES

The Eurasia Program of the Social Science Research Council is pleased to announce a

fellowship program for research on the Russian Empire, the Soviet Union, and the New

Independent States, funded by the U.S. Department of State under the Program for Re-

search and Training on Eastern Europe and the Independent States of the Former Soviet

Union (Title VIII). Fellowships are offered in three categories.  Graduate Training fellow-

ships are for pre-dissertation-stage graduate students to enhance their disciplinary, method-

ological, or language training. Dissertation Write-up fellowships are for those graduate

students who have completed their dissertation research and expect to complete writing the

dissertation during the 2002–2003 academic year. Postdoctoral fellowships are designed

to improve the academic employment and tenure opportunities of recent Ph.D. recipients

(up to six years past the Ph.D.). All applicants must be U.S. citizens or permanent resi-

dents. All fellowships awarded under this program are contingent upon the receipt of

funding from the U.S. Department of State. The application deadline is 1 November 2001.

An application can be downloaded from our website at http://www.ssrc.org, or please

contact us for more information: Eurasia Fellowship Program, Social Science Research

Council, 810 Seventh Avenue, 31st Floor, New York, NY 10019, phone: (212) 377-2700,

e-mail: Eurasia@ssrc.org.
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JOURNAL OF MARKETING HISTORY

The Journal of Marketing History is a new online journal to be launched this year. The

aims of the journal are to encourage lively debate and to increase knowledge and under-

standing of the development and growth of marketing across the world. Its scope includes

any aspect or combination of marketing including product, pricing, retail and distribution,

services, media, and public relations and other forms of marketing communications, includ-

ing e-marketing.

Submissions are welcomed, and should be sent to: David Tiltman, World Advertising

Research Center, Farm Road, Henley-on-Thames, Oxon RG9 1EJ, United Kingdom. You

can also e-mail submissions to: david_tiltman@warc.com. Submission guidelines can be

found at www.warc.com/jmh.
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