A Citizen’s Guide to the Age of Hype!

“Will take its place alongside Walter
Lippman’s Public Opinion, Jacques
Ellul’'s The Technological Society, and
Marshall McLuhan’s Understanding
Media.” —Neil Postman, author of
Amusing Ourselves to Death

“A sweeping, lively story of the people,
events, and concepts that have made
public perceptions serve private power
in the U.S."—George Gerbner,
Dean Emeritus, Annenberg School of
Communication

Ewen chronicles the history of a PR cul
ture we now take for granted: the social
conditions that brought it about; the spe-
cialists who spearheaded campaigns that
molded public opinion; the use of images
as tools of persuasion; and the ways that
corporate image management has
become pervasive in American society.

A Social History of Spin

$30.00 hardcover # BasicBooks

What accounts for the flourishing entrepreneurial spirit among

American Blacks in the face of entrenched economic inequality?

Black Enfrepreneurs in America

Stories of Struggle and Success
MICHAEL D. WOODARD

“A provocative read! The case materials that Woodard presents are enlightening and en-
gaging. They shed new light on whar factors lead to success for African American entre-
preneuts in the post-civil rights era as well as the external and internal barriers that con-
tinue to block their mobility.”—Melvin L. Oliver, Professor of Sociology and Director,
Center for the Study of Urban Poverty, UCLA, and author of Black Wealth / White Wealth

“Woodard’s ability to paint clear cut pictures kept me saying, ‘Yes!, Yes!’. My hope is

that a lot of folks get to share in his insights and his comprehensive research.”
—R.V. Haybert, Sr., Chairman and CEO, Parks Sausage Company

‘ 275 pp. Cloth, $26.95
university € PREss Available in bookstores or call (800) 446-9323
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"Genuinely interesting, well-written,

clear, forceful. Socializing Capital is a

story that deserves to be told, and it
will receive a lot of attention."*

Socializing
Capital

The Rise of the Large Industrial
Corporation in America

WILLIAM G. ROY

Ever since Adolph Berle and Gardiner Means wrote their classic 1932 analysis of
the American corporation, The Modern Corporation and Private Property, social sci-
entists have been intrigued and challenged by the evolution of this crucial part of
American social and economic life. Here William Roy conducts a historical inquiry
into the rise of the large publicly traded American corporation.

Departing from the received wisdom, which sees the big, vertically integrated
corporation as the result of technological development and market growth that
required greater efficiency, Roy focuses on political, social, and institutional
processes governed by the dynamics of power.

"The first thoroughly sociological inquiry into the rise of corporate
capitalism I know of, and the most trenchant critique of the prevail-
ing 'efficiency theorists' we are likely to have for some time. The
book abounds with stunning insights into the rocky and highly con-
tingent history of the industrial corporation, closely argued and very
well documented. These are laurels Roy can rest on for a long time
after this immense and exciting effort." —Charles Perrow, Yale University
Cloth $35.00 ISBN 0-691-04353-1
*—Mark S. Mizruchi, University of Michigan

Princeton University Press

AVAILABLE AT FINE BOOKSTORES OR DIRECTLY FROM THE PUBLISHER: 800-777-4726
VISIT OUR WEBSITE: PUP.PRINCETON.EDU
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industry

THE RATIONAL FACTORY

Architecture, Technology, and Work in
America’s Age of Mass Production
LINDY BIGGS

SHIPS FORTHE SEVEN SEAS
Philadelphia Shipbuilding

in the Age of Industrial Capitalism
THOMAS R. HEINRICH

In their quest for a “rational” work place,
turn-of-the-century engineers and
industrial architects recast the factory
itself as the “master machine.” Lindy
Biggs shows how the rational factory
transformed the nature of work, both
human and mechanical.

Studies in Industry and Society
Philip B. Scranton, Series Editor

$39.95 hardcover
SAFETY FIRST

Technology, Labor, and Business

in the Building of American Work Safety,
1870-1939

MARK ALDRICH

“In the first extensive history of the
Safety First movement, Mark Aldrich
offers a unique and balanced view of
changes in workplace safety”—Walter
Licht, University of Pennsylvania
Studies in Industry and Society

Philip B. Scranton, Series Editor

$49.95 hardcover

ALTERNATIVE TRACKS
The Constitution of American
Industrial Order, 1865-1917
GERALD BERK

“No student of railroad history or the
history of business can afford to
overlook this book.”—Mark Wahlgren
Summers, American Historical Review

$15.95 paperback

From workshops to subcontracters, this
book traces the emergence and decline
of Philadelphia as the vital center of
American shipbuilding.

Studies in Industry and Society
Philip B. Scranton, Series Editor

$39.95 hardcover

INVENTING AMERICAN
BROADCASTING,
1899-1922

SUSAN ). DOUGLAS

“A successful, at times elegant,
interdisciplinary work. Douglas
combines discussions of technology and
of business structure, portraits-of - -~ -
inventors and amateurs, and analysis of
internal navy organization to construct a
convincing narrative on the importance
of the ‘pre-history’ of radio."—Robert B.
Horwitz, Business History Review

Johns Hopkins Studies in the History of Technology
$18.95 paperback

THE JOHNS HOPKINS UNIVERSITY PRESS

Hampden Station, Baltimore, Maryland 21211
1-800-537-5487 + http://jhupress.jhu.edu/home.html
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“King of the Wildcatters”

THE LIFE AND TIMES OF
TOM SLICK, 1883-1930

Ray Miles

This biography traces the career of the legendary
Oklahoma oilman. In surveying Slick’s life, the author
also covers the birth of the modern petroleum
industry and the oil conservation movement, of which
he was an early proponent. 160 pp. 8 b&w photos. 6
maps. $29.95

Bless the Pure and Humble

TEXAS LAWYERS AND OIL
REGULATION, 1919-1936

Nicholas George Malavis

This study of the development of petroleum regulation
offers historical and legal analyses of the basic issues
affecting property rights and the public interest and
how the Texas Railroad Commission came to dominate
the new regulatory system. 344 pp. 5 b&w photos. $44.95s

Empire Builder in
the Texas Panhandle

WILLIAM HENRY BUSH
Paul H. Carlson

This volume chronicles the life of entrepreneur
William Henry Bush, who divided his time between
Chicago and the Texas Panhandle, where he managed
a famous ranch and built businesses and civic
institutions in the late nineteenth century. 208 pp. 13
b&w photos. Map. $19.95

The Oil Makers

TEXAS A&M Jeffrey Share
UNIVERSITY Introduction by Joseph Prast
PRESS .Interviewed by veteran journalist Jeffrey Share, (.)il
DRAWLR ¢ industry executives and experts discuss how their
COLLEGE STATTON, responses to the challenges they face are changing not
FENAS 77843 1354 only the structure of the industry but also the way
800-826.8911 Americans buy and use energy. Published by Rice
LAX: 109847 873 University Press. 418 pp. Photos. $27.50
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EveEryBoDY WINS!

A Life in Free Enterprise

BY GorponN CAIN

Write to ) “
Chemical Heritage Foundation
Department BHR

315 Chestnut Street
Philadelphia, PA 19106-2702
USA.

Or call (215) 925-2222,

ext. 222.

Or fax (215) 925-1954.
Or contact your favorite local
bookstore.

1997. xiv + 348 pp, illus, index,
apps. Cloth, 6" x 9",
ISBN 0-941901-14-9, $24.95

The Chemical Heritage
Foundation Series in
Innovation and
Entrepreneurship records,
analyzes, and makes known the
human story of chemical
achievement.

Gordon Cain is a legend among
chemical engineers. His story
reveals the human and eco-
nomic realities that empowered
mergers and acquisitions for
the restructuring of the
American chemical industry in
the 1980s and 1990s.

Ralph Landau

Professor of Economics,

Center for Economic Policy Research,

Stanford University

Everybody Wins! is a case study in
American business enterprise told
through the life of an extraordinary man:
Gordon Cain—a legendary entrepreneur
who when well past retirement age
effected a turnaround in the commodity
chemicals industry. The result was a win
for management, workers, investors, and
the general economy.

Everybody Wins! offers a clarion call for
better management and more account-
able boards of directors. It outlines a new
paradigm of business management—

one in which workers help businesses
anticipate and embrace market change.

You, the reader, now have the
opportunity to understand
more about LBOs through the
eyes of one of the important
actors of the time. | commend
this book to you.

Michael C. Jensen

Harvard Business School

https://doi.org/10.1017/50007680500044202 Published online by Cambridge University Press



https://doi.org/10.1017/S0007680500044202

Harvard Business School Press

From Promise to Performance
A Journey of Transformation at SmithKline Beecham
Robert P. Bauman, British Aerospace,

FIOH\ Peter Jackson, PJ Corporate Consultants Ltd., and
| qesblels Joanne T. Lawrence, JT Lawrence & Company Ltd.

A compelling, first-hand account of the most successful
transnational merger of all time.
“A truly unique effort that weaves an intriguing,
even spellbinding story.”
—Jon KarzensacH, Co-author of Wisdom
of Teams and Director, McKinsey & Co.

320 pages ® $27.50 » #634-3

Mastering the Dynamics of Innovation

James M. Utterback,
Massachusetts Institute of Technology

Mastering the Dynamics of Innovation offers a
pioneering model for how innovation unsettles
industries and firms, and features fascinating
histories of new product developments and
strategies for nurturing innovation.

Masteringens
Dynamics

ot INnovation

his i

“The most valuable book I've read in years....
The analysis is brilliant.”

James 4 (piprback
—ToM PETERS B let iy

288 pages * $15.95 paperback * #740-4

New and Improved
The Story of Mass Marketing In America

NEW AND IMPROVED Richard S. Tedlow, Harvard Business School

New and Improved is the most comprehensive and

Ml A influential history of mass marketing ever written, and

is punctuated throughout with dramatic tales of marketing
rivalries. Featuring a new introduction by the author.

“A facinating history.”
— THE BOSTON GLOBE

528 pages * $17.95 « paperback ¢ #672-6

To order call 1.800.988-0886/617.496.1449 m Mention priority code 2203.

Harvard Business School Press ll Boston, MA B 02163  http://www.hbsp.harvard.edu
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UNITED STATES

UNITED STATES Statement of Ownership, Management, and Circulation
POSTAL SERVICE

(Required by 39 U.5.C. 3685

mncanon Title 2 Puphcation No 3 Filing Date
| Business History Review ’o Lo ! [ 7 ’ “le 8{ ol 5| September, 1996
ssue Frequency 15 No ot Issues Puplishec 6 Annual Subscription Price
Annyally $75 institutions
Quarterly 4 $35 individuals

fomplete Mailing Address of Known Office of Publication (Street, Ciy, c,,v,,%l Sate, ar&d ﬂp’ 3} (Not Prnter)
Business History Review, HBS Publishing, 60 Harvard Way

Boston, MA 02163

-
Fomplete Mailing Address of H s of General B Ofiice of Publisher (No épf,‘!’"”
T Business History Review, HBS Publishing, 60 Harvar

g Boston, MA 02163

EI Names and Complete Mailing Addresses of Pubiisher. Editor. and Managing Editor (Do Not Leave Blank)
bisher (Name and Complele Mailing Address)

HBS Publishing, 60 Harvard Way, Boston, MA 02163

Wor (Name and Complete Mailing Address)

‘! Thomas K. McCraw, Business History Reviéw, HBS Publishing, 60 Harvard Way, Boston 02163
i

M Editor (Name and Complete Mailing Address)

' Pamela Sawyer, Editorial Coordinator, Business History Review
HBS Publishing, 60 Harvard Way, Boston, MA 02163

|0m|r {If owned by & cwpomm i1s NamMe and address must be stated and aso immedialely thereafter the names and addresses o! snchrwu: m
l hnlﬁb’.pmm v more of the total amount of stack. I not owned by a corporabon, the names and 30dresses of ihe individusl owners . if

o or other firm, its name and address as well as that of each indvdual must be given. If the publubm is
bynnanpmﬁl organization, ils name and address must be stated.) (Do Not Leave Blank. )

= Full Name clets Mailing Addvess
. -

Pregident and Fellows of Harvard College Cambridge, MA 02138

Known Bondhoiders, Mortgagees, and Other Secunty Holders Owning or Holding 1 Percent or More of Total Amount of Bonds, Morigages, or Othet
Securities. It none, check here. 0O None o

| Full Name Complets Mailing Address

!
-

I
For ccl'npl'ehon by nonprofit orgamzations authonzed 1o mail at spectal rates The purpose funchon and nonproh! status of this organization and the exempt
slatus for federal income tax purposes (Check one) B was Not Changeg During Preceaing 12 Months
O Has Changed Dunng Preceaing 12 Months
it changed. putisner Must suDMit explanalon of change witn (rus statement)
Form 3526, Octover 1994 See instructions on Reverse:
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13. Pubkcation Name
Business History Review

?m Issue Date for Circulation Data Below

Spring 1996

1 Extent and Nature of Circulation Average No. Copies Each issue | Actual No. Copies ﬂsﬂ
During P ding 12 M Published N to Filing
Total Ry
a. Total No. Copres (Net Press Run) 2254 2250
b Paid and/or Requested Circulation
(1) Sales Through Dealers and Carners, Street Vendors. and Counter Sales 0
(Not Mavled) 4]
(2) Paid or Requested Mail Subscnptons
{include Advertisers' Prool Copres/Exchangs Cop.es) 1803 1828
¢ Total Paid and/or Requestad Circulation 1828
{Sum of 15b(1) and 15b{2)) 1803
a. Free Distnbution by Mail 87 - 77
(Sampies, Comphmeniary, and Other Free) i
M
o. Free Distnbution Outside the Mail (Carners or Other Means) 253 159
1. Total Free Distnbution (Sum of 15d and 15¢) 340 236
9. Total Distnbution (Sum of 15¢ and 15/) 2484 2064
h. Copies Not Distnbuted
{1) Offica Use. Lattovers. Spoiled 110 186
(2) Return from News Agents 0 o
i. Total (Sur of 159, 15h(1), and 150(2)) 2254 2250
] A .
Percent Paid and/or Requested Circulation 849 88.5%

(15¢/ 159 x 100)

16. This Statement of Ownershp will be pnnted in the Autumn 1996 _ issue of this pubiicaton

0 Check box it not required 10 publish.

17. Si and Title of Editor, Publisher. Business Manager, or Qwner
Low <777 £

Denise M. Rublno, Business Manager

Date

I

I certify that ali information furrished on this form i true and comptete . | understand that anyone who furnishes false or misieading infommaton on this foma
who omits matanal or informabton requested on the form may be subject to ¢nminat sanctions (ncluging ines and :mpnscrment) and/of Civi SBRCHONS

{inchuding multiple damages and civil penaltes).

Instructions to Publishers

1, Complete and file one copy of this 1orm with your postmaster on or before October 1, annually. Keep a copy of the completed form for

your records.

2. include initems 10 and 11, n cases whera the stockholder or secunty holder is a trustee, the name of the person ar corparation far whw
the trustee is acting. Also include the names and addresses of individuals who are stockholders who own or hold 1 percent or moreolty
total amount of bonds, morigages, or other secunties of the publishing corporation. In item 11, it none, check box. Use blank sheetsi

more space is required.

3. Be sure 1o furnish all information catled for (v dem 15, regacding circulation. Free circulation must be shown in items 15d, e, and i

4. il the publication had second-class aulhonzation as a general or requester publication, this Statement of Ownership, Management, an{
Circulation must be published. it must be pnnted in any ssue in October or the hret pninted issue after October, if the publication is fot

published dunng October

5 In item 16, ndicate date of the issue in which this Statemertt ot Ownershig: wilf de printed

6. ltem 17 must be signed

Failure 10 file or publish 3 statement of ownership may /ead o suspension of secona-class authonzation

28 Form 3526, October 1994 Re. ovcn
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GUIDELINES FOR CONTRIBUTORS

Genem! Information
Manuscripts are considered for publication on the understanding that they are not concurrently
under consideration elsewhere and that the material—in substance as well as form—has not been
previously published.

Three copies of the manuscript should be submitted.

Authors should identify themselves only on a separate title page that provides name, mailing
address, and telephone number. Authors must also remember not to identify themsélves in the
body of the manuscript; specifically, references to their own work in the text should be in-the
third person, and citations should be written without possessive pronouns—not *“See my. . . .’

Each article should be accompanied by a précis of 75-100 words outlining the main point(s)
of the paper and placing the article in context. Subheads should be used to divide the manuscript
into three or tour sections (or more, depending on length).

We do not have an upper or lower page limit, but articles usually run berween 25 and 60 type-
script pages, including notes and other material.

Articles must contain notes in the humanities style, not references as in the social sciences.

We are always cager to publish illustrations, but authors should not include onginals of illus-
trative materials at the time of submission; photocopies of such marerial may be included.

Authors of accepred manuscripts will receive two copies of the issue in which the article appears
and twenty-five free oftprints.

Manuscript Preparation
ALL material—including extracted quotations and notes—must be double-spaced. Legible pho-
tocopies or word-processed originals may be submitted. Use of dot-matrix printers is discouraged.

Notes should be numbered consecutively and citations should be placed at the end of the text.
Do not place tootnotes at the bottom of the page (sce word-processing instructions).

Each table or tigure should occupy a separate page and should be numbered (in arabic numerals)
and grouped together between the text and the notes. The position of these items should be
indicated in the text (as, “‘see Table 3™), but they should not be mingled with the text and no
extra space should be lett for them there. Each rable and tigure must be accompanied by a com-
plete source.

We use the 13th edition of The Chicage Manual of Stvle (1982) and spell and hyphenare words
according to Webster’s Ninth New Collegiate Dictionary.

The journal encourages authors to use gender-neutral prose in all cases where it is not anachronis-
tic to do so; male nouns and pronouns should not be used to refer to people of both sexes.

We use the dav-month-vear form for dates, as 11 February 1990.

Double quotation marks should be used for journal titles and direct quotation; single quota-
tion marks are used for quoted material inside quotations.

Sample Citation Forms:
Book: Alfred D. Chandler, Jr., The Vistble Hand: The Managerial Revolution tn American Busi-
ness (Cambridge, Mass., 1977), 321-22.
Journal: Charles Cheape, **Not Politicians but Sound Businessmen: Norton Company and
the Third Reich,” Business Historv Review 62 (Autumn 1988): 444-66.
Note that we do not include the publisher in book citations. We do not use loc. cit., op. cit.,
or idem., but ibid. (not italicized) may be used.

Word-Processing Guidelines
The journal can accept disks of all standard sizes and densities, but they must be formatted in
MS-DOS; we cannot use Apple or MacIntosh software. WordPerfect is directly compatble, but
we may be able to accept your document if it can be converted into an ASCIT file.

Potential contributors should submit hard copy, not diskettes, initally, but it will save con-
siderable work for all parties in the event of acceptance if authors working on PCs follow a few
rules from the beginning:

In general, use as few formatting commands as possible.

Do not justify or half-justify the right-hand margin.

Do not hyphenate words at the end of lines.

Do not use hard rerurns except for new paragraphs or required page ends except as absolutely

necessary (for example, to break between text and notes).

Do not use special fonts; underline material that is to be set in italics.

Most important, do not use the word processor’s automatic footnote functions: do not embed

notes in the text. Notes should be keyed in at the end of the text (after any tables) or
as a separate file.
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Our Credo

WE BELIEVE THAT OUR FIRST RESPONSIBILITY iS to our customers.
Our products must always be good, and
we must strive to make them better at lower costs.
Our orders must be promptly and accurately filled.
Our dealers must make a fair profit.

]

OUR SECOND RESPONSIBILITY is to those who work with us—
The men and women in our factories and offices.
They must have a sense of security in their jobs.
Wages must be fair and adequate.
Management just, hours short, and working conditions clean and orderly.
Workers should have an organised system for suggestions and complaints.

Foremen and department heads must be qualified and fair minded.
There must be opportunity for advancement—for those qualified.

And each person must be considered an individual

standing on his own dignity and merit.

g

OUR THIRD RESPONSIBILITY is t0 our management.
Our executives must be persons of talent, education, experience and ability.
They must be persons of common sense and full understanding.

8

OUR FOURTH RESPONSIBILITY is to the communities in which we live.
We must be a good citizen—support good works and charity,
and bear our fair share of taxes.
We must maintain in good order the property we are privileged to use.
We must participate in promotion of civic improvement,
health, education and good government,
and acquaint the community with our activities.

8

OUR FIFTH AND LAST RESPONSIBILITY is to our stockholders.
Business must make a sound profit.
Reserves must be created, research must be carried on,

adventurous programmes developed, and mistakes made and paid for.

Bad times must be provided for, high taxes paid, new machines purchased,

new factories built, new products launched, and new sales plans developed.

We must experiment with new ideas.

When these things have been done the stockholder should receive a fair return.
We are determined with the help of God’s grace,
to fulfil these obligations to the best of our ability.

Yy
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