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Founded in 1926, Business History Review is a top-tier refereed journal that publishes scholarly research
articles, review essays, book reviews, and research notes. The journal prizes primary research, compara-
tive perspectives, and rigorous historical analysis. The journal addresses major topics in business history
around the world and frequently publishes articles on entrepreneurs, firms, business systems, innovation,
globalization, regulation, and labor. Recent special issues have included, “Business, Capitalism, and
Slavery,” “Governing Global Capitalism,” “Standards and the Global Economy,” “The Entertainment
Industry,” and “Italy and the Origins of Capitalism.”

The Business History Review (ISSN 0007-6805) is published 4 times a year, in the spring, summer,
autumn, and winter by Cambridge University Press and Assessment, One Liberty Plaza, 20th Floor,
New York, NY 10006,for Harvard Business School.

« EDITORIAL OFFICE Business History Review, Harvard Business School, Soldiers Field, Boston, MA
02163, USA, Telephone: +1 617 495 1003, Fax: +1 617 495 2705, E-mail: bhr@hbs.edu.

« SUBMISSIONS See Guidelines for Contributors on inside back cover. Manuscripts, books for review,
commentary, and all editorial correspondence should be sent to Walter A. Friedman, Coeditor (contact
details as above).

« PUBLISHING OFFICE Cambridge University Press and Assessment, UPH, Shaftesbury Road,
Cambridge CB2 8BS, UK.

« SUBSCRIPTIONS The 2025 subscription price is US$482 (£303) for institution’s print and electronic
access. The online-only price for individuals is US$78 (£57). There is a reduced rate of US$48 (£31)
for students, Harvard Business School alumni, and members of the following associations: Academy of
Management, Association of Business Historians, Business History Conference, Business History
Society of Japan, Economic History Association, European Business History Association, German Associ-
ation for Business Historians.

All prices include delivery by air if appropriate, and exclude VAT. EU subscribers (outside the UK)
who are not registered for VAT should add VAT at their country’s rate. VAT-registered members should
provide their VAT registration number. Japanese prices for institutions (including ASP delivery) are avail-
able from Kinokuniya Company Ltd., P.O. Box 55, Chitose, Tokyo 156, Japan.

Orders, which must be accompanied by payment, may be sent to a bookseller, subscription agent, or
direct to the publisher: Cambridge University Press and Assessment, UPH, Shaftesbury Road, Cambridge
CB2 8BS, UK; or in the USA, Canada, and Mexico: Cambridge University Press, Journals Fulfillment
Department, One Liberty Plaza, 20th oor, New York, NYflooo6.

Periodicals postage is paid at New York, NY and additional mailing offices. POSTMASTER: send
address changes in USA, Canada, and Mexico to Journals Fulfillment Department, One Liberty Plaza,
20th floor, New York, NY 10006; or e-mail subscriptions_newyork@cambridge.org. Send address
changes elsewhere to Cambridge University Press and Assessment, UPH, Shaftesbury Road, Cambridge,
CB2 8BS, UK.

« RIGHTS AND PERMISSIONS Please contact Linda Nicol, Cambridge University Press and Assessment,
UPH, Shaftes-bury Road, Cambridge, CB2 8BS, UK.

COPYING This journal is registered with the Copyright Clearance Center, 222 Rosewood Drive,
Danvers, MA 01923, USA. Organizations in the USA who are also registered with the C.C.C. may therefore
copy material (beyond the limits permitted by sections 107 and 108 of US Copyright law) subject to
payment to the C.C.C. of the per-copy fee of US$15.00. This consent does not extend to a multiple
copying for promotional or commercial purposes. Code 0007-6805/17. ISI Tear Sheet Service, 3501
Market Street, Philadelphia, PA 19104, USA, is authorized to supply single copies of separate articles
for private use only. Organizations authorized by the Copyright Licensing Agency may also copy material
subject to the usual conditions. For all other use, permission should be sought from Cambridge or from
the American branch of Cambridge University Press.

ADVERTISING To advertise in the journal please contact the relevant advertising promoter for your
area: in the USA, Canada, or Mexico: USASales@cambridge.org or telephone +1 212 337 5053; in the
UK, Europe, or rest of the world: ad_sales@cambridge.org or telephone +44 1223 325083.
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